Ask the Undertaker

Have It Your Way

By Byar Helfenbein

Think back to o time when you were meeting with a funeral
Pu'ud;u-uimulmhdp OrgRnize a service E:hrn.fzm.ilr memberor friend
wha recently died. Most of that time was spent concentrating on
ways to help honor that person’s life, and help the family through
the process. However, while planning the specific details and
services, it is only natural to think about what we might want
mmﬁn:n]mn‘mrm!m Elm.FurnPemwbni:Tm
arournsd the funeral industry much, this is o mme oocasion to think
these thoughts. But what about the individuals who are directly
invohved with organizing these ceremomies for multiple families
day in and day out? Surely funeral directors, who live and breathe
the organization of ceremamies and watch the reactions of visitors
to the multitudes of ways to honor 2 Bfe lived, mst have some
firm ideas about how they'd ke to be remembered. Better yet,
how similar would it be to what they do for others day in and day
out?

A recent stdy was conducted of 22 funenl] professionals
aaﬁngﬂum,'Wh:t\mH}m:ﬂmlh like?"The results were
rather eye-opening, and perhaps different than what you might

ne.

““‘EDM of the 22 individuals mﬂ}ui' more than three-fourths
{17y wanted o nontraditional ceremony upon their passing. Some
evenwent as faras saying rberwmlﬂ.mtwm any m'ﬁg"lmu.spe:b
involved in their ceremony, bat rather a time of celebration and
reminascing of their life. Interesting, right? These are individuals
wha make a living performing services for oor communities, and
whao go in and out of churches and funeral homes all arownd
the muﬂh’]r.Wha.t is even mone hmmrﬁng'i:thzt mast wanted
o visitation -- with o unique twist. It should inchede o time of
ln.ughlz:, fun, and *with a sPﬂ.lﬁ'_'

Dave Kenmedy, one of those surveyed, puts it best “Frre, [
h&m‘r&nﬂ:ﬁﬁmf"un md!lw.ﬁmﬂfmﬂ]u’.&ma.ﬁgﬁnf
of my fife and fewe of fife. 1 intend to bave wisitations for family and
ﬁ&m&ﬂmyﬁwmm:mmwwfmrhﬁjﬂﬁg&hﬁ
while offering refredhments and muwnc of my choosing. Enterfamment
Jor the pouthr in sitendance wnll be offered m arother room m the
fmﬂf@._@iﬂr&mfuﬂ:mr&wuhxwmahﬂ'ﬁm
whele I rest in the parking lof in the bearse with the radio furned o
to the game, Buf most of all, I wani the theme o be fiex, fove and
remermber me wilh @ smrle”

Dave could not have said it any better, *live love and remember
me with a smile,” is something all of ns should incorporate into
this diffinlt time. As o matter of fact, in most of thess nesponses,
this need for 2 celebration was apparent. For example, undertakers
replied with "go to an Irish pub,” the service should begin with
“Let’s Go CI‘I.'I.','-IJ}I' Prince,” make it fumn, it's ng:inzmny]mrtr‘
and *an event that’s not sad ™

The lesson we can all take from these interviews is that the
funeral service today doesnt have to be 2 cookie—cutter affair. We
have learned from another survey that 71 percent of consumers
today do not want a typical funeral, but only 5 percent are
grtting exactly what they had in mind. If each of these faneral
]:I'a&ﬂi.orm.h can get one-of-a-kind tributes 1o their lives, then
consumers should be able to os well. Take some time to consider
what sort of unique celebmfion caphures your personality, and
begin to record your wants and desies. 3it down with your local
undertzker and be sure your celebration will be what you want.
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